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I7he QIEU (2B QIE{W T8 AL AITE 20131 0] 0]of F30|
I 2912 XX,

A49) 591 O|L 27H2 QIE{Y AFE Q1T 201311t S U,

CHeHol =2 45,314,248 0 2 129|2 7|2 &1 9US.

Internet Users by Country (2014)

1 Year 1Year Total Country Ve 'ITJ?::" c:::::fs ‘::‘;:’Z"
Rank Country Internet Users Gw;s“h User Growth Population ::::;:!;:‘; lme.’ :ﬂ : . 0‘::: :on l::l:::t
Users

1 China 641,601,070 4% 24,021,070 1,393,783,836 0.59% 46.03% 19.24% 21.97%
2 Unied States 279,834,232 7% 17,754,869 322,583,006 0.79% 86.75% 4.45% 9.58%
3 India 243,198922 14% 29,858,598 1,267,401,849 1.22% 19.19% 17.50% 8.33%
4 Japan 109,252,912 8% 7,668,535 126,999,808 -0.11% 86.03% 175% 3.74%
5 Brazil 107,822,831 7% 6,884,333 202,033,670 0.83% 53.37% 2.79% 3.69%
6 Russia 84,437,793 10% 7,494,536 142,467,651 -0.26% 59.27% 1.97% 2.89%
7 Gemany 71,727,551 2% 1,525,829 82,652,256 -0.09% 86.78% 114% 2.46%
8 Nigers 67,101,452 16% 9,365,590 178,516,904 2.82% 37.59% 2.46% 2.30%
9 Unted Kingdom 57,075,826 3% 1,574,653 63,489,234 0.56% 89.90% 0.88% 1.95%
10 France 55,429,382 3% 1,521,369 64,641,279 0.54% 85.75% 0.89% 1.90%
11 Mexico 50,923,060 7% 3,423,153 123,799,215 1.20% 41.13% 1.71% 1.74%
12 South Korea 45,314,248 8% 3,440,213 49,512,026 0.51% 91.52% 0.68% 1.55%
13 Indonesia 42,258824 9% 3,468,057 252,812,245 118% 16.72% 3.49% 145%
14 Egypt 40,311,562 10% 3,748,271 83,386,739 162% 48.34% 115% 1.38%
15 Viet Nam 39,772,424 9% 3,180,007 92,547,959 0.95% 42.97% 1.28% 1.36%
16 Pphilippines 39,470,845 10% 3,435,654 100,096,496 1.73% 39.43% 1.38% 1.35%
17 Haly 36,593,969 2% 857,489 61,070,224 0.13% 59.92% 0.84% 1.25%
18 Turkey 35,358,888 3% 1,195,610 75,837,020 121% 46.62% 1.05% 121%
19 3in 35,010,273 3% 876,986 47,066,402 0.30% 74.38% 0.65% 1.20%
20 Canada 33,000,381 7% 2,150,061 35,524,732 0.98% 92.89% 0.49% 113%

Source: Internet Live Stats [voww.InternetliveStats.com)

Elaboration of data by International Telecommunication Union (ITU), United Nations Populotion Division, Internet & Mobile Association of India (IAMAI), World Bank.

July 1 2014 Estimate

Internet User = individual, of any age, who can access the Internet at home, via any device type (computer or mobile) and connection. More details.

<ZX : internetlivestats.com, 20144 7& >

11



ro

2tol ALgsg

(=]

EEE

1. 22 QEY AlgelT
_J_.I‘_

1.2 3718 AU S
- 20144 327] 7|F, 7 W2 QIEW £EE J1T F7hs R, BT, 22 59
29,

= Cf&HRIZol B3 OIHU £2 = 253 Mbps 22, MA|A B QlE4 £20l
4.5 Mbps ECt 2f 5.6Hff t2 24O Z LIE}Y.

TOIE{W S &9 107 =7t H|,

30
25

20

Awe rage connection speed in Mbps

South Hong Japan Switzerland Sweden  Netherlands Ireland Latvia Czech Singapore
Korea Kong Republic

<Z=X : Statista, 2014 >

12



» 20122 7|™HS

A ATHH 22t

!
L
OH
1o
>
of
o
o
+
M
o
ol
N
of
29
o
=

PN 7S =2 dRES X5t /g

StatCounter Global Stats
Top 5 Desktop Browsers from Jan 2011 to Dec 2014
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StatCounter Global Stats
Top 5 Desktop Browsers from Jan to Dec 2014
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= 20143 12 7|&, ZMAT AY BRE2 Google(67.53%)0| 7t = LIEFS2O,
7 5|2 Baidu(18.38%), Bing(6.63%) O & L}EI.

= AQIH 0|Q| 7|E} MU MR8 TF 1% Of2f0|H, tHY ofH HMzio 2=
Baidu7} R YUSHAH 49 =20 T AS.

Ask - Global: 0.13 % ~_

AOL - Global: 0.24 % ~,
Yahoo - Global: 6.1

Bing:6.63 %

Baidu: 18.38 %

™~ Google - Global: 67.53 %
<Z=X : netmarketshare.com, 2014 12<>
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Desktop Top Search Engine Share Trend

— 1%
& (oogle - Global

== Baidu
< Bing
Yahoo - Global

= AOL- Global
= Other

<ZX : netmarketshare.com, 20144 12€ >
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Mobile/Tablet Top Search Engine Share Trend

——————) 1%
-# Google - Global [ * * * » + + + + —— —e
=+ Yahoo - Global
& Bing
50
Baidu
=¥ Ask - Global
+ Omer . . 8 = N . . . ]
0% [=—_L = » v ¥ v ¥
el W W W A W b b W b b
3 & o A 'y 3 & ’y 4 o
b ¥ @ o ¥ ¥ W & b &
MONTH GOOGLE - GLOBAL YAHOO - GLOBAL BING BAIDU ASK - GLOBAL OTHER
December, 2013 90.30% 5.68% 278% 0.16% 0.20% 0.89%
January, 2014 90.94% 4.92% 2.64% 0.19% 0.13% 1.18%
February, 2014 90.92% 5.40% 263% 0.15% 0.13% 0.76%
March, 2014 90.95% 5.32% 2.48% 0.17% 0.15% 0.94%
April. 2014 90.97% 4.82% 221% 0.15% 0.16% 1.71%
May, 2014 91.92% 5.18% 2.25% 0.16% 0.15% 0.34%
June 2014 91.02% 6.22% 2.24% 0.16% 0.12% 0.23%
July 2014 91.21% 5.91% 2.26% 0.13% 0.12% 0.37%
August, 2014 91.59% 5.78% 2.26% 0.12% 0.11% 0.14%
September, 2014 91.79% 5.69% 211% 0.12% 0.11% 0.17%
October, 2014 92.00% 5.44% 2.05% 0.15% 0.13% 0.22%
November, 2014 92.07% 5.04% 1.67% 0.14% 0.07% 0.11%
December, 2014 91.50% 6.00% 219% 0.04% 0.11% 017%
= . o
<=X : netmarketshare.com, 20144 12&>
B~
. EI:I|-°' Al-()"kl o| ZHAMOX| Moo 2012l o| EHE j—_L:Lo| JIZL_7,<_O| ot- A O Aﬂé Hol
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CLIGK AND DRAG IN THE PLOT AREA TO ZOOM IN
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PEW RESEARCH CENTER
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» MMA AU ESQIR 0|8 XHActive User)7t 20151 18 7| 2090t B8 7|23
o

o 2.
= TMA QB O|8Xt = & 29%2| 277t 22U ERA ArEota

TOTAL ACTIVE ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIAACCOUNTS MOBILE USERS SOCIAL ACCOUNTS

@®eE

7.210 3.010 2.078 3.649 1.685

BILLION BILLION BILLION BILLION BILLION

URBANISATION: 53%  PENETRATION: 42% PENETRATION: 29%  PENETRATION: 51%  PENETRATION: 23%

<ZXN : We Are Social, 20154 1&g >
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é{,‘,"s SOCIAL MEDIA USE _

LIEFGES

:
ul
X
o\

» S 2 HW Al 22HEJAI MEE0| 7t =2 X9¥2 =
= 0[(48%), M7 &(47%), 2M|OtL|0t(44%) S| =22 & Z |0 %'%.

5’&1"5 SOCIAL MEDIA USE

NORTH %
AMERICA WEST
EUROPE

© ©

@ CENTRAL
AMERIC.

OCEANIA

<Z=X : We Are Social, 2015 12>
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7t 71E =2, O 52 22| QQ % Qzone, WhatsApp S9| =9 & LtEtH.
= OAIK SEAHE O] =27t EE &3S XHX|g

THMA &9l 28HEYI EHE,

JAN

MOET RECENTLY PLELIEHED MONTHLY &CTIVE LEEER ACCOUNTS BY PLATFORM, IN MLLIGHS

<Z=X : We Are Social, 20154 1€ >
= MMA AEHEHT T B2 HHYAE 32 71 =2 &M E LIEHE.

Growth in Members
Growth in Active Users

36%
Instagram ‘? .

rvean ) L
= 18%
Twitter
£

<EX : globalwebinex.net, 20144 >
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» 20104 7|22 30~40C o AMUEQA ABEE FS| 37t 5111 US.

rABCHE AMYEQT AR 30|,

80
B0
40

zZo

zoo6e zoos 2010 zol1z 2o«

All internet users = Aql.-s 18-29 Aqr'i 30-49 Agcs S50-64
-2 Ages 65+

<&EX : pewinternet.org, 2014 18>

» AU ERIR O|8A T2 82, '7I/FE| A 0| 7t =1, AYUE=R
FO| Hl=xot HIE 8.

xfoje Ot EALY/BREII ' EoLQ/HB LTI BEHHO| H
- SRMCoto] 4B, W HOIXIot] 4BEE SO WENHS DY He HOE L}

Et.

rAMUESS AER TR BS,

Weekly Reach Average Daily Reach
e ——————— |
- 23 E I 1 - gma
28.5 I—— 105

> __ ——
S I Posting/Sharing I 5
16.5 B

245

25 Eeeee—— e2ding/Viewing e— 12

Likin
10 N Commeniting TS 6

e

4mm -~ 1
7.5 N Il
3 @) B Age
AWM \,ieractin i
4W  with brands §0.5 m18-24
& @ 105 ™ 25-34
~Smm N 1 = 35-44
T8 with o pages 10 ™ 45-54
P e =1 ™ 55-64
S . 2.5
1 E— . = . 3 5
SEmmm Playing Games N3
PRl ree——| Q (=P
g/

b C—] Chattin
. 9SEEN Messaging ) .
Source: USATouchPoints Sample: Social Media Users

<Z X : USA TouchPoint, 20144 1& >
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4.1 RH}Y AL sig 9l X2 ST

= 20144 7|, 9 39| YO| DHHYUPC, Ef 2 Y DEIUE(ADEE H Q)2 ALgSHD

ASH, AOLEE AFEAE 279 FY

= 20134 CjH| DHHUPC, EfZ3PC 9! BHIAL ST 0| S7H D, ADLEE AER

L o 89 Bo| FUtAOH, RES S HOZ O AE.

Smartphones, mobile PCs, tablets and
mobile routers with a cellular connection

- . 650 million mobile PCs,
300 million mobile PCs, tablets and obils
router subscriptions

tablets and mobile
router subsctriptions

eooM
2.7 billion smartphone
subscrlptlons
I I 46
billion
3.3
Dbillion

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

@ Mobile PCs, tablets and mobile router subscriptions
@ Smartphone subscriptions

<Z&X : Ericsson Mobility Report 2014, 20144 >

= OlE{Y O|BXt0| 80%7t ADLEES BR 1 UL,

= 2HUS 0|83t 77|17t PCOIM AOIEEZC R HHY D A=
o= £0tEZO Mol 21U 08 H|&0| PCOjjA{e] QIELl O

:

FMlo|tq, 2015 o] =
|& HlE1t OS5 H|=o

% INTERNET USERS WHO PERSONALLY OWN THE FOLLOWING

91% 80% 37%

PC/LAPTOP SMARTPHONE TABLET GAMES CONSOLE

-_— = -
3% 9% 7% 2%

SMART TV SMART WATCH SMART WRISTBAND NONE OF
(a TV that can (e.g. Pebble, (e.g. Nike Fuelband, THE ABOVE
connect to Sony Smartwatch,

lawbone Up,
the internet) Samsung Galaxy Gear)

Adidas miCoach)

<Z=X : globalwebindex.net, 20154 12>
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= 20144 118 7|F, BHIY HO|E AtE2F2 2013E Q3 CiH| 60% &S 7t&t.

3,000

2,500
60%
2000 growth in data traffic
between Q3 2013
and Q3 2014
1,500
—Jowy |
: lll|||||||||
o az [+[} a3 1 a2 o3 [] 2 a3
2':11 012 2C13

al
2014

Total {uplink + downlink) morthly fraffic {PetaByles)

<ZEX : Ericsson Mobility Report 2014, 20144 >

= DHE HIOH Ediy & 7tE 2 HISE HUEH=
= 2014 7|F, 45%2| 2HHY HO[H £ HIC|2 A2 L[ o,
d 52 22U ESRR AFE(15%), 2IH U AE(10%) S =8l

A2 HO2 2H= AIFY.

Share of total

mobile traffic

Video 45% 55%
social networking 15% 15%
Web browsing 10% 5%
Audio 2% 2%

<ZEX : Ericsson Mobility Report 2014, 20144 >
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= 2013H 1E ~ 20159 2@ SA K| 7|&, HMA ZHY OSE A8 Hlg2 HHEH,
Android7} 43.8%, iOS7} 33.5%91 Z{O 2 Z A=

o BEREL OS7F MEA SEIFRAL2LE Android 2+ i0S HiH| &&3| ®2 X0

O o T T ==

O, DHY A|E Lf OS 222 ch=7t Android 9F i0SO| ZR0| K|&E Hoz HQl,

FHMA =Bt OS A|E HRE,

Top 8 Mobile, Tablet & Console Operating Systems from Jan 2013 to Feb 2015

fndred _43.8["[

windows Phone ] 1.63%
= Line
Other :.2.56‘.-’: - EJ_—. Bar

0% 10%a 20%%0 2090 40% S50%g "s) Ma P

<ZEX : statcounter.com, 2015 2>
= 20154 29 7|, CHE & DHFQ OS A|XH Mog 0| A}, 2ot 2|7 3 A ofL
Ot= i0S2o| H|=0| & &1, OFA[O}, SOt 2|7} 8 OFZ2[7}= Android2| AFE-E0|
on, 9ol AL L OS AFRE0| H|=3 HO 2 LIEL

O T —

"I & 2 2HIY OS A|H BRE,

= i0S

= Android
m Series 40
= Unknown

<Z X : statcounter.com, 20153 2>
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| M o
OIE{Hl ALE T3
1.1 QIE{S AP Q1T
7h QIE{Hl AFE QIS =0

= 20144, Y& FH Q= 126,999,808 HQ.
= 2014 1238 7|F, A Q7 T 86.03%7F QIE{ Sl (RHHY QIE{S o) ALEXALQ
Ao = LtEHH.

. . Country's

1 Year 1 Year Total Count 1 ?;:::T;ct»l . EC":':ZT:{S share of

Rank  Country Internet Users Growth iy Population o World

User Growth Population with World
% Change (%) , Intemnet
Intemet]  Population

Users

1 China 641,601,070 4% 24,021,070 1,393,783,836 0.59% 46.03% 19.24% 21.97%
2 United States 279,834,232 7% 17,754,369 322,583,000 0.79% 86.75% 445% 9.58%
3 India 243,198,922 14% 29,859,598 1,267,401,843 1.22% 19.19% 17.50% 8.33%
4 Japan 109,252,912 8% 7,008,233 126,999,808 -0.11% 86.03% 1.75% 3.74%
5 Brazil 107,822,831 7% 6,884,333 202,033,670 0.83% 53.37% 2.79% 3.69%

<Z=X : internetlivestats.com, 20144 128>
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» 201483 7|F, 16~24XM 217 &= 98%, 25~34A| @17 = 93%, 35~44 M| 17 &= 96%,
45~54K Q17 Z 94%, 554 O[AF Q17 Z 94%7} QIE{ 1S THY ALRBI= HOZ LbEHL

FHZE QUEUW AL QT HIE,
16-24 98%
25-34 93%
35-44 96%

45-54 94%

55+ G945

0% 10% 20% 30% 40% 50% 60% 70% 80% 0% 100%

Share of respondents

<Z X : Statista, 2014 >
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1 Yahoo!JAPAN =) 89,442,802 103.1%
2 Amazon.co.jp 4l 86,778,744 102.8%
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7 YouTube ZHX 38 76,422,265 99.7%
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9 Yahoo!news(head line) A 70,957,344 98.6%
10 Naver matome ZHX Z3& 70,614,602 109.3%
11 Wikipedia NS 70,016,324 94.3%
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14 Yahoo!JAPAN login 7| E} 69,025,720 101.3%
15 Facebook HEL|E| 68,122,254 98.6%
16 Yahoo!news ] 67,498,689 118.9%
17 kakaku.com AEIHAH| W 65,258,923 97.9%
18 livedoor blog =21 61,789,134 92.3%
19 Yahoo!auction 2M 61,271,510 97.4%
20 adbe sistems HE MH|A 60,423,020 100.8%
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7R AMYEYI AO|E MEE,
Penetration of leading social networks in Japan as of 4th quarter 2014

This statistic presents the social network penetration in Japan. As of the fourth quarter 2014, 19 percent of the
population had an active account with any social network. The most popular social network was Twitter with a 16
percent penetration rate.
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- T 4 75.80% T 0f4 7020%7} QIE{US ALBSHT Uk HOZ LiE,

F8E e Arg eI+,

80% 75.80% 20,209
60% -
40% -
20% -
0% - T
=Y oy

<ZX : Censtatd.gov.hk, 20144 118>

Ch HEE CIHY AL QI
» 20144 7=, 10~144|, 15~24M|2F 25~354A QIE
10CHO| A 30CHe| CHEE0| IHUH S ALBSHL UZE & = US.

THZEE QUE{UW A

100% 2 2
80%
60% 49.1%
40%
20% I
0% T T T .
10~14AM| 15~24X| 25~344M| 35~44M 45K O At

<ZX : Censtatd.gov.hk, 20144 118>
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= 23 HE[EQ 22t &2 EM0| =2 HE2 XX5HH, 1 F2 248U ER/ZF,
ANHHAHE, 2212 &H S| =2 = LIEtH.
. edems  Wg
M 95.7%
A2HHEQA 90.1%
AEHQIHE 66.1%
2ztel &4 44.5%
o S AZEQIO CHREE 34%

<ZEX : Go-Globe, 20144 >

1.3 F8 0|8 HAO|E
= T2 0|8 HAO|E & H4 AIO|E Google HKO| 19|15 XtX|%. FE3F Facebook,

Youtube®t Z+2 AMUHEYA ALO|E 7} Top 100 ZeE|0f 9IS

Google HK

Google

Facebook

Yahoo.com

Youtube
Baidu(Z= ZA EE AfO|E)

Taobao

Discuss
QQ.Com
Wikipedia

<EX : Alexa.com, 20144 118>
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<ZX : We are social, 20154 1€>
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= 20154 18 7|&, 2 &4 S8 F T WhatsappO| 19/& ApX[g. d2|2
A eI+ & AFEE0| 7t =2 28U E/ 3= Facebook (33%)0|,
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61%

48%

50% 52% 54%

56%

58%

60% 62% 64%

<Z=X : Statista, 20144 108>

1 Discoverhongkong.com 6 Harbour-plaza.com
2 Wingontravel.com 7 Np360.com.hk

3 Travel.priceline.com.hk 8 Harbour-plaza.com/en
4 Oceanpark.com.hk 9 Drmartinwilliams.com
5 Octopustravel.com/hk 10 Royalplaza.com.hk
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TABLETS OTHER DEVICES
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7 0 0
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13%

<=X : We are social, 20154 12>

o4 o1
15-19 A| 92% 82%
20-29 M| 97% 93%
30-39 A| 94% 87%
40-49 M| 79% 66%
50-54 M| 54% 36%

<ZX : Google Our Mobile Planet Hong Kong, 20144 >
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mmm Blackberry Other/Unknown
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: 20155 19 71E, B QIEIY (2B Q1B E3) AFBOITE 20141 18 ChH| 8%

OO [=]
= QIEU E'-TLAF%XF HI%% eITdSE HiH| BO|gh +F(28.84%)0[H, TAMA AEHU
Xt
o

o
A HFE2 0.66%Y
Search:
. . Country's
P i C tr
3. vehv 1 Yoor Total Country AW (:‘;';o:ﬂ \x'r‘c ZI‘ shave of
Rank'  Country Internet Users (m:mh User Gr. Population :owla!-:: with World '\rovid
henge (M) iitemet)  Populstion  'temet
Users
27 Morocco 20,207,154 10% 1,851,335 33,492,909 1.47% 60.33% 0.46% 0.69%
28 Pakistan 20,073.929 9% 1,731,250 185,132.926 1.64% 10.84% 2.56% 0.65%
29 Thalland 19,386,154 8% 1,438,018 67,222972 0.32% 28.84% 0.93% 0.66%
30 SaudiArabia 17,397,179 11% 1,656,942 29,369428 1.88% 59.24% 0.41% 0.60%
31 Madagascar 17,321,756 16% 2417590 23,571,962 2.82% 73.48% 0.33% 0.59%

<ZX : internetlivestats.com, 20154 1&>

» Ei=o QAHU A2 2HES St AHUO| EE E[HIUS.

= 18M|~24A2| QIELl O] &ALl 90%7t otF0f ot Af4le] HHIY S Soff AEUZ O
SotH, 229 Jp1 & SH5E Vh A JHRIAREH E ERSED US.

-

90% OF THE 18-24 YEAR OLDS ACCESS THE INTERNET DAILY V1A MOBILE PHONE.

ONLY 5.5 MILLION OF THE 22 MILLION THAI HOUSEHOLDS OWN COMPUTERS

WEEEN m B |
o g oy o 1y O o g PN AN /

A\ o 25 k\

AN

7}{\, < 7 7 J | 7 jWV.;'.Li _77:\:‘77; ﬂ;t:_ [ L

<EXN : yozzo.com, 20144 3&>
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" E=o| RHYE AlY2 QIFLH| 7tRE0| 144%2 LIEH.
* Prepaid({d=2)2 postpaid(£= &) HlW A, 4=E2| 7IY&E0| S5

E2 A2 2 LIEtH.

THAILAND'S MOBILE PENETRATION: 2009 — 012014 | SOZ20

iO'Sd.kl

2011 114.58% 11.74% 102.83%

88.04%

2012 127.85% 14.71% 113.14%
2013 140.59% 17.36% 123.22%

Q12014 144.36% 17.75% 126.61%

Sowce Operators | NSTC

<&EX : yozzo.com, 20144 3>
" Ei= QIE{U ALEXAFS] 49%7t RHIE S SOl O|C|0 & Hotd /S,
= J0f gsf E[H[E S O|C1o &2 36%0 2.

MOBILE INTERNET USAGE IN THAILAND VS. TV

Time spent on the internet via mobile
phones accounted for 49 percent of
all media use, edging out time spent
watching TV at 36 percent

Souwrce: Niclsen Thailand Study 2013

<EN : yozzo.com, 20144 38>

104



1 230l 8z
| Elil= 222l s
1. QIE{Y ALS Y
1.2 ZMQIT ALS Y
s HATEN8T%), BHIU(94%) A|Z R5 20| YEXMoZ HMAUZX A|ZE BT
Search Engines used on Computer Search Engines used on Smartphone
100 100
75 75
50 50
25 ' 25
- % 15%
0 0 [ 3
B ACL M Ask.com
M Bing/MSN Google
M Yahoo!

<Z=X : covario.com, 2014H 10€>
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1.3 284 EH3I A8 HE
7h AN EQT AFROIT

" EBi= & 2l7tel of 25%2| 2177t 220|C|0E AHEStL /e, O & 96%7t

HolAs AZE 7|1 US.

A R | /"]

FACEBOOK

OWN AN ACCOUNT

USED IN THE PAST MONTH

<ZXN : We Are Social, 20144 1>
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** Data as of Moy 2014

#2 0|&X 57+80| 53%, E9|E 350%,

twittery © Instagnam

GROWTH

350%

GROWTH

13%

<ZEX : zocial.com, 201414 52>

2 oM Ei=0M 2 GEME B0l /US.
Ef=r T O|A5 O[&At2t 2T 4

Countries With Over 10 Million Users

. 50 Million
Japan
A >0 willion
Indonesia
a 17 Million
Taiwan

'.* 10 Million

& South Korea

10 Million

USA

24 Million
illi
- Thailand
a4
“o" 18 Million
v India
& 16 Million
s Spain
=
&= 10 million
— \alaysia

10 Million

‘m'
o

Mexico

<=M :e27.com, 20144 4>
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FO| E(Facebook) M H, Y AIRE

 HE Ol 23d 2 g HOo|AS AR =
st 7

HHH2 2 S/totRA2n,
0ld ALEXte| H|2(04%)0| =5 O S7tt A=

LHEH.

Male
9 million
(49.18%)
® Female
' 9.3 million
(50.82%)

* Total
18.3 million

i Male
13.7 million
(48.78%)
* Female
14.3 million
(51.22%)
* Total
28 million

<=X : zocial.com, 20144 3¢ >

* EBil= HO|AS0 F ALE HBSQl 18~30M|7t TA| HIE2| 60%0|d= XHX| ot US.

<EX : retailplusbangkok.com, 20144 >
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2. ZHEEO} QIE{Y AL T
2.1 23 EO0F 8 0| & AMO|E
= 201511 7| %, Of% BRE WAIO|E B E§FOI0| 7HY BO| WESH Ao|EE
Agoda®l 4o Z LIEIH.
- Agoda.com : fY A FYH XS 8l o= 5 AL 0 T 7ts AOIE
- Booking.com : @& & =HA|d 0 f T 7ts AO|E
- Tripadvisor.com : T &, HAEZ I X & 22 HE N3 AOIE
- Nokair.com : Ef= X7} &2 Al AIO|E
- Edtguide.com : =524, 4| 8l O{AX| 5 2T HE HS AO|E
- Khonkaenlink.info : Ef= 271 ojgiatd Me K& ALO|E
- Travel.kapook.com : Ef= FEX| 2H HME 5 O E XS AtO|E
- Painaidli.com : 24!, 43 9! oW X| 2&H HE M3 AIO|E
=4 Ato|E
1 Agoda.com
2 Airasia.com
3 Booking.com
4 Nokair.com
5 Tripadvisor.com
6 Edtguide.com
7 Yellowpage.co.th
8 Khonkaenlink.info
9 Travel.kapook.com
10 Painaidlii.com

<ZX : similarweb.com, 2015 >
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= 20154 18 7[&E, HA 2+ & 86.75%7F AEH U (RHHY QEU 8 AHE AR
WO = LIEtH.

= 20154 HHE CHE| AEU AEXF £ 7% S7HotRA2M, EMA LHU ALEAL &
O|=2| AFE XA} Hl22 9f 9.6%= LtEIH

. , Country's

L Year 1 Year Total Country 1 i;ﬁs:’::ﬁ” CSDhL:::’;’; share of

Rank  Country Internet Users Growth . Population . World

User Growth Population with World
% Change (%) . Intermnet
Intemet]  Population

Users

1 China 641,601,070 4% 24,021,070 1,393,783,836 0.59% 46.03% 19.24% 21.97%
2 United States 279,834,232 7% 17,754,869 322,583,006 0.79% 86.75% 445% 9.58%
3 India 243,198,922 14% 29,859,598 1,267,401,849 1.22% 19.19% 17.50% 8.33%
4 Japan 109,252,912 8% 7,668,535 126,999,808 -0.11% 86.03% 1.75% 3.74%
5 Brazil 107,822,831 7% 6,884,333 202,033,670 0.83% 53.37% 2.79% 3.69%

<ZX : internetlivestats.com, 20154 1& >
Lt g8 QIEl ALl
= 20149 1& 7|&, ®H Hd2 87%, O{-d2| 86% HE7t IEHU S A=
Ao =2 LIEHH.

e 88 AEU ALE el HIE,

Internet users in 2014

Among adults, the % who use the internet, email, or access the internet via a
mobile device

Use internet
All adults 87%
Sex
i Men 87
o Women 86

<EX : pewinternet.org, 20141 >
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1. QIE{4l AFS B
Ch QIS QIHU AFE QT

= 20143 18 7|&, TH| el 85%, 5212 81%, 5| ATl H 72| 83%7t
IHHAS AEots A2 LIEHH.

TOIZE QUE{W AL QT HIE,

86
85
84
83
82
81
80
79

81

ot

9l

2l SESE

<ZEX : pewinternet.org, 20144 18>

2t o

o

2 AR ALERT

= 20144 128 7|Z, 18~29A| 1 = 97%, 30~49A4 O = 93%, 50~64A| FA| 017
= 88%, 654 0|4 Q17 5 57%7} OlE| LIS ALBSHE HOE LIEHY.

FHZEE QUEUW AL QT HIE,

120%
100%
80%

&%

Share of population

40%

20%

0%
18 to 29 years 30 to 49 years 50 to 64 years 65 years and older

<Z=X : pewinternet.org, 20141228 >
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0|0 A 7t 17| =2 EAO|E = Google 0|, Youtube, Facebook 1t Z2
|

22U ESRR ot 2 0|8 HAOERZ =2/0| 2.

1 Google 1,100,000,000
2 Youtube 1,000,000,000
3 Facebook 900,000,000
4 Yahoo 750,000,000
5 Amazon.com 500,000,000
6 Wikipedia 475,000,000
7 Twitter 290,000,000
8 Bing 285,000,000
9 eBay 285,000,000
10 MSN 280,000,000
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X HZOAM 7HE ROl At AMATI2 FZ0| 67%= 7Y
x

=2 Hl&2 XX sI¥ 2, O F 2 Bing AAAEI(Microsoft Sites) 19.4%, 0f= 10.0%
s

comScore Explicit Core Search Share Report*
August 2014 vs. July 2014

Total U.S. - Home & Work Locations

Source: comScore gSearch

Core Search Entity Explicit Core Search Share (56)
Jul-14 Aug-14 Point
Change

Total Explicit Core Search 100.0% 100.0% MNA
Google Sites B7.4% B7.3% -0.1
Microsoft Sites 19.3% 19.4% 0.1
Yahoo Sites 10.0% 10.0% 0.0

Ask Metwork 2.0% 2.0% 0.0
AOL, Inc. 1.3% 1.3% 0.0

= 2014 8F 7|&, 1799 o] AMA &, 1219 Ao HMO| #=0Af O|F 0

Mo, Bing M ZTI(Microsoft Sites) 3421 74, Of% 18 HO| AM 70| Y E[/US.

comScore Explicit Core Search Query Report
August 2014 vs. July 2014

Total U.S. — Home & Work Locations

Source: comScore qSearch

Core Search Entity Explicit Core Search Queries (MM)
Jul-14 Aug-14 Percent
Change
Total Explicit Core Search 17.987 17.957 0%
Google Sites 12,120 12,081 0%
Microsoft Sites 3,470 3,434 0%
Yahoo Sites 1,804 1,801 0%
Ask Network 362 360 0%
AOL, Inc. 232 231 0%

118

<Z=X : comScore, 2014H8E >




= 2014 9 7|FE, A EE 18~29M2] ALEAL H|E0] 89%= 7ty w2,
30~49K| 82%, 50~65A 65%, 654 O| 42| AFRE2 49%2 LIEtL.

Who uses social networking sites

% of internet users within each group who use social networking sites

All internet users 74%
a 1829 gg-"
3 30-49 gocd
- 50-64 65"
d 65+ 49

<ZEX : pewinternet.org, 20144 98>
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Who uses social networking sites

% of internet users within each group who use social nefworking sites

8 High school grad or less 12
) Some college 78
- (ollege+ 13

<ZEX : pewinternet.org, 2014 98>
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We Are Social - Souce Globabindsx. G 2014 Based o @ dunmy of imterret s aged 1664 Avera g bamed voldy 6n propie whe uss secid sudia.  (Bwearesocialsg + 29

AVERAGE DAILY USE AVERAGE DAILY USE AVERAGE DAILY USE AVERAGE DAILY

OF THE INTERNET OF THE INTERNET VIA A OF SOCIAL MEDIA TELEVISION VIEWING
VIA APC OR TABLET MOBILE PHONE (MOBILE VIA ANY DEVICE TIME (INTERNET USERS
(INTERNET USERS) INTERNET USERS) (SOCIAL MEDIA USERS) WHO WATCH 1V)

4H 55M 2H27M 2H 43M 3H 4OM

<Z=X : We Are Social, 20154 >
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Ol XI&EHQ 7t FHE £ A2 2 LIEtH.

Percentage of U.S. population with a social network profile from 2008 to 2014

80%

70%

67%

60%

50%

40%

30%

Percentage of U.S. population

20%

10%

2008 2009 2010 2011 2012 2013 2014

<ZK : Statista, 2014 >
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Pinterest(28%), Instagram(26%) 2| =2 & L{EtH.

Facebook
LinkedIn
28%
Pinterest 215%
15%
23%
Twitter 18%
16%
26%
Instagram 17%
13%
0% 10% 20% 30% 40% S0% 60%

Share of US. internet users

B December 2012 M December 2013 September 2074
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TR Q17| =2 AMY EQ A= Facebook (71%)0|M, 1 2 LinkedIn(28%),

70%

30%

<Z=XN : Statista, 20144 >



SOURCES OF INSPIRATION (LEISURE TRAVEL)

colleagues offline

Internet

Family, friends, or
colleagues online
Magazines/
newspapers

Infarmational - 22%
brochures
Books - 18%

(S;::gl networking, video, or photo sites . » YouTube 42%

Radia 10% Search engines 61% Google+ 17%
Travel agent . 10% N
e s Travel review sites/apps 42%
Travel groups . 8%
800 or toll-free I 5% Destination-specific sites/apps 31%
number
Other I 6% Daily Deal sites/apps 27%

<Z=X : thinkwithgoogle.com, 2014 62 >
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SIDA A REA BE S 0fOF 9 6T HEE KIS AI|ES Q.

1 Booking.com 6 Hotels.com

2 Tripadvisor.com 7 Travelocity.com
3 Yahoo.com 8 Kayak.com

4 Expedia.com 9 Orbitz.com

5 Priceline.com 10 Hotwire.com

<ZEKX : ebizmba.com, 20154 18>
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Device Ownership Over Time

Year

5/2011
8/2011
1/2012
2/2012
4/2012
8/2012
9/2012
11/2012
12/2012
1/2013
5/2013
9/2013

1/2014

83

84

&7

fata

88

89

a1

a0

Cellphone Smartphone

35

eBook
Reader

12

9

19

18

Tablet
Computer
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10

19

15

25

Desktop or laptop mp3 Game
computer player console

7 44 =

T8 = =

80 = =

78 = =

= 42 42

= 43 43

<Z=X : pewinternet.org, 2014 18>
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(% of mobile subscribers owning a smartphone, all dates reflect 3-month average ending that month)
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=90 Android= A 7|7t CHH| 3.8% &A%t 47.6% o2 E¢Y.
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H X8 Android9| Z2 OS R 20| St2tM 2 Matot A
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Smartphone OS Sales Share

s 289 42 13.1

Windows 96 66 -3.0

Other R 0.9 2.6
Android 57.5 437 -13.8 Android 66 64.7 -1.3
ios 348 451 10.3 ios 20.2 23 28
Windows 52 92 40 Windows 1.3 118 -15
Other 24 2 -0.3 Other 25 0.7 -1.7
Android 30.5 383 78 Android 66.2 67.3 1.1
ios 68.7 60.2 -85 ios 128 183 55
Windows 1] o 0.0 Windows 17.1 127 -4.4
Other 0.8 1.5 0.8 Other 3.9 1.7 -2.2

EERESESTEY R EEIEEIETE

Android 69.9 66.1 -3.8 Android 86.7 83 =37
ios 17.9 241 6.2 s 6.8 12.9 8.1
Windows 9.9 a9 -1.0 Windows 5.4 38 -1.6
Other 23 0.9 -1.5 Other 11 0.3 -0.9
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LHEFE.

Penetration  Country's Country's
1 Year 1 Year Total Country 1yr (% of Pop. share of share of
Rank* Country Internet Users Growth U . Population L World
ser Growth Population with World
% Change (%) Internet) Population Internet
Users
1 China 641,601,070 4% 24,021,070 1,393,783,836 0.59% 46.03% 19.24% 21.97%
2 United States 279,834,232 7% 17,754,869 322,583,006 0.79% 86.75% 4.45% 9.58%
3 India 243,198,922 14% 29,850,598 1,267,401,849 1.22% 19.19% 17.50% 8.33%
4 Japan 108,252,912 8% 7,668,535 126,999,808 -0.11% 86.03% 1.75% 3.74%
5 Brazil 107,822,831 7% 6,884,333 202,033,670 0.83% 53.37% 2.79% 3.69%
b__Russia 34437 793 10% 7,494 536 142 467,651 -0.26% 59.27% 1.97% 2.89%
7 Germany 71,727,551 2% 1,525,829 82,652,256 -0.09% 86.78% 1.14% 2.46%
8 Nigeria 67,101,452 16% 9,365,590 178,516,904 2.82% 37.59% 2.46% 2.30%
9 United Kingdom 57,075,826 3% 1,574,653 63,489,224 0.56% 89.90% 0.88% 1.95%
10 France 55,429,382 3% 1,521,369 64,641,279 0.54% 85.75% 0.89% 1.90%
<EX : internetlivestats.com, 20144 >
r=ol o .|L'|| I..Q. I-* al |-.9. |°
=Y QUE{S ALEX} 5= 8l AL H|E,
100.0% 80,000,000
86.8%
7605, 520% 83.0% 84.0% 84.9% 0
78.0% /2-U%
- 60,000,000
60.0%
- 50,000,000
1
40.0%
- 40,000,000
20.0% -
- 30,000,000
0.0% - - 20,000,000
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<EX : internetlivestats.com, 20144 >
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1.3 =8 0|8 HAIO|E

google.de

facebook.com

amazon.de

Nl wiINn |

ebay.de

youtube.com

google.com

wikipedia.org

web.de

O | 00 ([ J | o | uv

yahoo.com

10 T-online.de

<EXN : Alexa.com, 2014 28>
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- GoogleO| HRE 93.7%E ALX|ID 7HE BO| ALBSHE HMATIOR LEEHSOD, 1
£l 2 Bing, T-Online, Yahoo 2| =2 2 L}EIH.
FEY QUEY ALEX} 5= 3 AL H|E,

T-Online, 1.2%__ Yahoo, 0.9%

Bing, 2 Web.de, 0.5%

m Google
B Bing

m T-Online
B Yahoo

B Web.de

<=X : AT Internet, 2014 H2<2 >

15 AMUEQI AL g
» 20144 SUOAM = 40.8% 7 ABHEQIE AR SIF 2O, 2018 HTHA| 48.0% =

RSEQl 571 FMS 2 HO2 LiEHY.
rEY AMHEQT AI8HE,

30%

Share of population

20%

03

2012 2013 2014* 2015 2016™ 2017 2018%

<ZE X : Statista, 2015 >
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= FacebookO| 7}% 2 7% 2R82 7HX|1 20, 1 5|2 Google+, Twitter S9)

TO= LIEtH.

rEQ AMO|C|o] Y HRE,

80%
67%
60% -
40% - 35%
21%
20% - . 9% 8%
0% - | N ==
Facebook Google+ Twitter Myspace Studivz

<ZEX : We are social, 2014 28>
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Device Ownership Among Consumers in Germany,
Q1 2011-Q1 2014
% of respondents

Laptop/notebook

Tablet

N g1 2011 Q12012 Q12013 N Q12014

<=X : eMaketer, 20144 >

o
- Lindner.de : Lindner 38 5 2|XE 0|2 XIgi 7t AFO|E
=

- Dorint.com : Dorint 3 & 5 2|XE 0|2 Xl 75 AFO|E
- Eat-the-world.com : =& X[ A 23 F0f o T 7hs AIO|E

1 Lindner.de 6 Lonelyplanet.com/germany
2 Germanplaces.com 7 Naturpark-altmuehltal.de
3 Germany-tourism.de 8 Eat-the-world.com

4 Dorint.com 9 Ringhotels.de

5 Mygermancity.com 10 Live-like-a-german.com

<EX : Alexa.com, 2014 >
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Digital Travel Sales Growth Worldwide, by Country,

2012-2017
% change

2012 2013 2014 2015 2016 2017
Brazil 25.0% 200% 342% 82%  60%  5.1%
China* 430%  380% 300% 250% 230% 200%
india 299% 278% 248% 230% 161% 11.1%
Mexico 567%  385% 200% 134%  BO%  4.3%
ttaly 194%  19.5% 183% 158% 140% 115%
Spain 10.0%  100% 138% 11.9% 100%  8.0%
Sweden 167% 144% 115% 85% 7.2%  67%
Russia 13.1%  131% 10.6% 108% 69%  52%
UK 118% 11.8% 103% 83% 63% 53%
Norway 114%  93% 87% 84% 57%  48%
Canada 73% 77% 1%  62% 67%  54%
SouthKorea ~ 22.1%  128%  65%  44%  39%  3.2%
us 108%  80% 65% 55% 50%  45%
Finland 7% 7.1%  63%  58%  52%  49%
Denmark 76%  71%  51%  51% 27%  20%
Australia 60%  59%  44%  37%  36%  33%
Japan 108% -128% 40% 34% 23%  1.6%
France 217%  O07%  22% 41% 17%  16%
Netherlands 3.7% 1.7% 1.6% 2.8% 0.5% -0.1%
Germany 155%  -04% -03% 14% 07%  06%

Note: includes leisure and unmanaged business travel sales booked using

the internet via any device, regardless of the method of payment or

fulfiliment; *excludes Hong Kong

Source; eMarketer, Jan 2014

167770
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Mol Z7 FAIE BY HOR LTt
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= T 2HtE IH U A 55%7F HE0|H, 45%7F (22 LtEH. AEMER

smartphone Users and Penetration in Germany,

20112017

2011 2012 2013 209 2015 20Mé 2017
Smartphone users 158 214 280 354 448 510 544
(millions)
—% change 151,2% I74% 2946% 26 7% 2646% 138% 1046%
=% of mobile 24.5% 1.0% 420% 520% &H4.8% 73.0% BOO%
phone usars
—% of population 19.3% 26.4% &% 43.7% 554% 43.1% &09%

<=X : eMarketer, 20144 >

AECHE 2ot AU AEX

L 20-29M|7F ZFAH BED, O S| 2 40-494A|, 30-39M| SO 2 LIE}LL

Demographic Profile of Mobile Phone Internet Users

in Germany, June 2014
millions and % of total

Mobile phone % of total
internet users
Gender
Male 187 55.0%
Female 15.3 4540
Age
14-19 4.2 12.2%
2029 T F2.5%
30-39 74 20.6%
4049 16 22.3%
S0-59 4.8 4. 2%
G0+ 28 B2%

<ZEX : eMarketer, 2014 >
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Smartphone Users in Germany, by Age, 2013 & 2014
% of population in each group
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2

65%
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49%
70%
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= 20149 427| 7|&E, ME 7|2t S LA Android(71%)2| TN 320 7HE
= LIEtSten, O CH2 2 2 i0S(20.9%) = ¢.

* X' 2014 2EH7|0) E Al O10|Z6 O] 0S| HOHFE0 H4SHE ERX T

Android®| A2 OS H{ 80| S22 Matst Z{o 2 LIEtL,

—_—

Smartphone OS Sales Share (%)

Android 50.7 476 -38

05 43.9 477 3.8

i0s 19 215 25 s 289 42 13.1
Windows 1.1 o7 -0.4a Windows 96 66 -3.0
Other 1.3 0.8 -0.5 Other R 0.9 2.6

Android 57.5 437 -13.8 Android 66 64.7 -1.3
ios 348 451 10.3 ios 20.2 23 28
Windows 52 a2 40 Windows 13 116 -1.5
Other 24 2 -0.3 Other 25 0.7 -1.7

Android 30.5 383 78 Android 66.2 67.3 1.1
ios 68.7 60.2 -85 ios 128 183 55
Windows 1] o 0.0 Windows 17.1 127 -4.4
Other 0.8 1.5 0.8 Other 3.9 1.7 -2.2

Android 69.9 66.1 -3.8 Android 86.7 83 =37
ios 17.9 241 6.2 s 6.8 12.9 8.1
Windows 9.9 a9 -1.0 Windows 5.4 38 -1.6
Other 23 0.9 -1.5 Other 11 0.3 -0.9

<=X :IDC.com, 20144 >
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<ZEX : appannie.com, 20154 1>
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7h. QIE S AL 2l

= 20139 127| CijH] 2014 127]0f QIE{Sl AFE Q7= 1,081HE S7tet
445990l QB S ANHES Y.

= 20131101 MK ITCHH| 85%E 2014101 87%S XX/,

TOIE{Y AME HE,

50,000 43,518
HH| eltCi8| 85%

7,099 6,440

. eeme

Used Not used
2013 Q1 2013 Q2 m2013 Q3 m2013 Q4 m2014 Q1

<Z&X : Office for National Statistics, 20144 >

Lh g2 QEU AFE R

= 2014Hd 127| 7|&, 580| O gL 1231 Y B2 223610 FO| QAEHUS AHEst
=

QoL K| ¥ W7ko] %0|2 0|20 Hop HA HX 7} EOf

TeH dE AU ALE

24,000
21,851 22,361 21667 22,238

20,000 .

Male Female

2013 Q1 ©2013 Q2 m2013Q3 m2013 Q4 m2014 Ql

<EX : Office for National Statistics, 20144 >
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= FZO|AM 7HE Q17| 5 YALO|E = Google UKO| Facebook, Youtube Qf Z+&

2EHESI Lot & 0| HAO|EZ &=7/0| 2E.
H T

1 Google UK
2 Facebook

3 google.com
4 amazon.co.uk
5 youtube.com
6 eBay UK

7 bbc.co.uk

8 yahoo.com
9 wikipedia.org
10 live.com

<=X : Alexa.com, 20154 18>
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AVERAGE TIME THAT INTERNET
USERS SPEND USING THE
INTERNET EACH DAY THROUGH
A DESKTOP OR LAPTOP

MOBILE INTERNET
PENETRATION AS A
PERCENTAGE OF
TOTAL POPULATION

149

AVERAGE TIME THAT
MOBILE INTERNET USERS
SPEND USING MOBILE
INTERNET EACH DAY

<Z=X : We Are Social, 20144 >
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rEQ HMAT ALS H|S,
100.00% 88:87%
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(o)
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<EX : Statista, 2014 >

» A QAU ALEXL F, 7HE 217 22 AEHER I = Facebook(79%)0|H,

1 S 2 Twitter(44%), Google+(33%), LinkedIn(22%) 2| =2 Z L}E}tH.

rgF AMUEYI ABHY,

100%
79%

80%

60% 44%

33%

40%

22%
13%

20%

0% .

Facebook Twitter

Google+ Linkedin Instagram

<ZX : We Are Social, 20144 >
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Sources Used to Research and Plan Travel According
to UK Millennial vs. Total Internet Users, Aug 2014

% of respondents in each group
Millennials Total internet

{16-24) USers
General internat searching (e.g., ganeral 44% 41%
Google search)
Holiday/destination brochures 37% 3&%
Recommendations from friendssfamilys 49% 3%
colleagues
Travel review websites (2.2, TripAdvisor) 0% 2%
Newspaper or magazine articles either 25% 27%
in print ar onling
Social media (e.g., Facebook, Twitter) 44% 18%
Travel professionals (e.g., travel agent) 25% 17%
Frintad guidabaaks 21% 14%
Social shanng sites (e.g., Flickr) 2B8% 11%

Souwrce’ Associgtion of British Trave! Agents (ABTA), "Consumer Holiday
Trends Repart 2014 conducted by Arkenford, Sep 22, 20714

17543 wnrleMarketer. com
<=X : eMarketer, 20144 92>
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= WA WA F & 322 2 JHEH| AFEHS0| ADEEO|L EfES 22 ZHIY 7|7[E
SOl HEYEE Y= A2 2 LIEE.
» 1 5| &, Ground/Cruise(66%), Online Travel Agents(53%), Hotels/Resorts(53%) S 2|
=OF LIEIH.
rgtd de S5 fiA3Ea R AR H|F,

Trawvel 33% 42% 25%

Online Travel Agents 47% 27% 26%
Ground fCruise 34% 25% 41%

Hotels/Resorts 48% 22% 31%

Airlines _ 56% 19% 25%

Transactions _ 62% 11% 27%
Car Rental _ 86% 3% 11%

EPC Only ®WPC/Mobile/Tablet = Mobile/Tablet Only

<&X : comScore, 20144 >
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TripadvisorQl Z4{S 2 ZTALE.

1 Tripadvisor 6 Britishairways
2 Booking.com 7 Skyscanner

3 Easyjet 8 Bookryanair

4 Thetrainline 9 Ryanair

5 Airbnb 10 Nationalexpress

<ZEX : similarweb.com, 2015 >
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UK Digital Travel Sales, 2013-2018
bilhons of £ and % change

£29.56

2013 2014 2015 2014 2007 2018
M Digital travel sales |l % change

Note: includes leisune and unmansged business travel sales booked wsing
the internet via any device, régardiess of the method of payment or
fulfillrmert

Sowrce: eMarketer, Sep 2014

17 BB v eMarketer.com

<Z=X : eMarketer, 20144 92>
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O 52 ESE(18%) ZHE(17%) =22 LIEHH.
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Devices Used to Book Travel Digitally According to UK

Travelers, by Age, Aug 2014
% of respondents in each group

PC/laptop Mobile Tablet
16-24 AE% I5% 24%
25-34 2% 30% 27%
35-44 1% 20% 25%,
45-54 5% 7% 12%.
C5-&4 9T% A% B0
&5+ 7% % 6%
Total 3% 17% 18%

Note! internet wsers wiho bookad ane oF move domestic/oversaas
vacations digitally in the 12 months ending fuly 2074
Sowrce: Associgtion of Brtish Travel Agents (ABTA), "Consumer Holiday
Tremds Repart 204" canducted by Arkenford, Sep 22, 2014

1784
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v efarketer.com
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3.1 BHIY AR X2 53

= 20144, Y= Q17 B 81%7t RHIYES AIBSID 9ol 1 §|2 ADLEE 54%,
EfE 2l 38%2 XALE

Mobile phone 81%
Smartphone 54%
Tablet 38%
0 0.2 04 0.6 0.8 1

<ZEAX : slideshare.net, 2014 >
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3.2 X|2 ADIEE OS H|&

= 201449 4827| 7|1F, M3 7|2t S LSHA Android(50.5%)2| T -F=20| 7
=7 LIEtS OO, O CHS 2 2 i0S(42%) =¢.
= Xt 2014 ZEEV|0 Z A OFO|Z6 0= 0S| THII™RE0 =2 MSME

2 X2, Androide| 2 OS HRE0| ol&fM =2 Hetot A2 2 LIEHH.

Smartphone OS Sales Share (%)

Android 50.7 476 -38

05 43.9 477 3.8

Android 66 64.7 -1.3
ios 348 451 10.3 ios 20.2 23 28
Windows 52 a2 40 Windows 13 116 -1.5
Other 24 2 -0.3 Other 25 0.7 -1.7

Android 30.5 383 78 Android 66.2 67.3 1.1
ios 68.7 60.2 -85 ios 128 183 55
Windows 1] o 0.0 Windows 17.1 127 -4.4
Other 0.8 1.5 0.8 Other 3.9 1.7 -2.2

Android 69.9 66.1 -3.8 Android 86.7 83 =37
ios 17.9 241 6.2 s 6.8 12.9 8.1
Windows 9.9 a9 -1.0 Windows 5.4 38 -1.6
Other 23 0.9 -1.5 Other 11 0.3 -0.9

<=X :IDC.com, 20144 >
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Phone calls 83%

Email
Text messages
Social networks

Instant messaging

Photo or video messages 14%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

<ZA : Statista, 20144 >
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TripAdvisor .
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H Ote | s - Racabella m"“‘.* "> " =
Flights oo 2 2B 28 S
T e | KIM™O| HHEL|AH O|AMO| 7
Restaurant b o i I — B QT 'i'l'l' |3'” | — | |'
e | S0 HEE ER.
DHY BEEIA KS S AHA
British Zhofef 3! HE =0l 529
Airways MH|AZE X B0, 240|C]
o2t BSFEO U=
Your wallet and
to travel can finall
, - e | oS5 2 SV A sat
HolidayPirat NI™ R
HE N3S5tH HE 7| E7}
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T2 NS

XE Currency

30

Cor 3% novd il v 14
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» 20144, TEtAO| Ol (ZHIY OIF 4l T
million = 55.4 million 22 FH| C&I? CH H
= 93 o] HEUAME 141%2 =2 H|EE X

& AFg Q1R E FH X 917 662
836% 71 ALBBHE LR LiE.

oA 66.2M 554M 83.6%

<Z=X : internetlivestats.com, 20144 >

. 20144 7|F, 1Y QIE|Y ALS Q1T Bl ZI, 16404 3442l 2177}
87%= 7 20| QIE{US AFBSHE AR LiEty,

100%

90% 87% 87%

80% 77% 769
° 76% 739

70%

60%

50%

40%

30%

20%

10%

0% . . . . .
16-24 25-34 35-44 45-54 55+

<Z X : Statista, 20144 >
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0% 10% 20% 30% 40% 50% 60% 70% 80%

Italy 75%

Spain 74%

Australia 64%

France 62%

China 57%

United Kingdom 56%

United States 54%

Germany 54%

Japan 42%

|

<ZEX : Statista, 20144 >
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= T QIHUW ALBAL B, 1Y Q7] =2 A 8UER A= Facebook(74%)0|H,
1 H 2 Google+(35%), Twitter(24%), LinkedIn(23%) 2| =2 Z L{EtH.
rogA AMHEYI ASHE,

—_o

80%

74%

70%

60%

50%

40%

35%

30%

24% 23%

20%

13%

10%

0% -
Facebook Google+ Twitter Linkedin Viadeo

<ZX : slideshare.net., 20144 >
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80%Z 7t% =
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Stes

Devices Used to Access Social Media Sites According
to Social Media Users* in France, 2013 & 2014
% of respondents

Computer

1

smartphone
TEY
Tahblet
28%
B

Connected TV

11%

23%

B 2013 W 2014

Mote: amang those who access social media sites &t least several times
per month; *mobile internet users with &t least one sccount on Eacebhook,
foursguare. Google+, Instagram, Linkedin, Firterest, Twitter, Tumbiy, Viadeo,
Snapchat ar WhalsApp

Source: syndicat Nations!l de fa Commumication inecte (SNCDY, "Comnect
Abttuge: Que disent (&5 Consammelsurs comnneches an 20147 Qo 23, 20714

183314 wrtny eharketer oom

<ZE XN : eMarketer, 20144 10>
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- Voyages-sncf.com : & L @At 2tEc §E H|Sdt= AO|E

- Booking.com : @&l 5 HA|A Of|ef T Jt5 AOIE

- Covoiturage.fr : Car pool& €310 A LYE O|F5St= HEE XN Sl= AO|E

- Tripadvisor.fr: @&, HAEZ S O{WX| 5 & AH JE K|S AIO|E

- Comprendrechoisir.com : ojaiztad ZH Gl & x| &3 AIO|E

- Easyjet.com : M7t S A, =4 8l ArSAH HE 0 T 7t AO|E.

- Travelagency.travel : T2tA OJSHAL AJO|ER T3 H, SH, 00{E U XI5AH HE

0o} T3 THs AfO|E
e M=

1 voyages-sncf.com
2 booking.com
3 covoiturage.fr
4 tripadvisor.fr
5 airbnb.fr
6 Air France
7 paris.fr
8 comprendrechoisir.com
9 easyjet.com
10 travelagency.travel

<ZEX : similarweb.com, 20154 >
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2l 46%, Feature phone 41% = T ALE.

Smartphone

Tablet

Feature phone

UL,

61%

46%

41%

0% 10% 20% 30%
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40% 50% 60% 70%

<EX : eMarketer, 2014 9>
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= 2014 427| 7|F, ME 57|17t S USHA| Android(64.7%)°| THIIE S-20|
=4 LEISen, O CHE 2 2 i0S(23%) =Y.
= XLt 20144 =7 0f Z A3 OFO|Z6 0|= j0SO| HINH QL0 M4SN E &
719 OSE MR 80| Sl2M 2 Mtst ZHo 2 LIEHY.

—
Android 5.4 Fal =4.4

Smartphone OS Sales Share (%)

Android 50.7 476 -38

05 43.9 477 3.8 s 17.3 209 36
Windows 5.9 74 1.5
Other 1.4 o7 0.6
Android 58.0 50.5 -7.5
s 289 42 13.1
Windows 96 66 -3.0
Other 35 0.9 2.6

Android 57.5 437 -13.8
ios 348 451 10.3
Windows 52 a2 40

Other 24

Android 30.5 Android 66.2 67.3 1.1
ios 68.7 60.2 -85 ios 128 183 55
Windows 1] o 0.0 Windows 17.1 127 -4.4
Other 0.8 1.5 0.8 Other 3.9 1.7 -2.2

Android 69.9 66.1 -3.8 Android 86.7 83 =37
ios 17.9 241 6.2 s 6.8 12.9 8.1
Windows 9.9 a9 -1.0 Windows 5.4 38 -1.6
Other 23 0.9 -1.5 Other 11 0.3 -0.9

<=X :IDC.com, 20144 >
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Voice 88%

Social networks _ 26%

Instant messaging 12%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

<EX : eMarketer, 20143 92>
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Voyages-
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Deribro mise & jour lo 200172014 & 16017

GV Loisir rédult

B Affichez vos codes-barres >

Annuler ce billet ll Echanger I'aller

Détails o1 avtres tarifs

| e o Twa]
V. A <« % Aide
s
MESBILLETS ~ ||resuurats aLLer

Ajouter / Importer un billet Aller le 26 janv. & partir de 1320 >

PRIX TOTAL POUR 1 PASSAGER

le 25/01/2014 o) - 12h28 PARIS MONTPARNASSE 1 ET 2
PARIS » MARSEILLE 15h42  BORDEAUX SAINT JEAN

Durée 03h14
i g&;‘xﬂ: Détails >
Prix de la commande 58,00 € Tov  Lowirriduk 46,00 €
= l¢ 25 janv. 2 10h49 1 4 —

= 68,00 €

12h28  PARIS MONTPARNASSE 1 ET 2

2 0l% #F 50| 75, 2
MHIAE T Bst0] 227}
=N

2 BlaBla Car

3 Airbnb

An Urban Sanc
in Portland

,,,,,,
S t, Au ug 30, 2014
3:00 PM

0 N
Mt
n
d
x
o
| >
o
2
0z
Q

>

.l
=

tuary

Departs
Mon, Sep 1, 2014
11:00 AM

MA HEIME X7 A

14
Aplo] AotE =EA[EE &
Ot 1 Ofefst= ME|AE K|

25} APP.

4 Google
Earth

MA Of=20|= X|= 3D H

Moz solg 4+ 9l 22

A= A& F20M JSSH
£ MH|20|22 7HX|7} &8
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| 210} 2atel

1. OIE{Ll AL 3%}
1.1 QIE{H AL 917
7. QIE{L AMB QI 20|

= HMA 6RAZ ALE

b8 Ol AFESA RS,

£0| &3] =2 HO|H,

—

78 =7t SoME

B A|OF7} QIE{ A2

= 20144 7|F, A Q7+ T 59.3%7t QB (2B QU o) AFEXARl Aoz
LHEFE.
. \ Country's
L Year 1Year Total Country Ly F;;“E;’::;"“ C:I]:::ttargfs share of
Rank* Country Intermet Users Growth u . Population o World
ser Growth Population with World
% Change (%) I . Internet
nternet) Population
Users
1 China 641,601,070 4% 24,021,070 1,393,783,836 0.59% 46.03% 19.24% 21.97%
2 United States 279,834,232 7% 17,754,869 322,583,006 0.79% 86.75% 4.45% 0.58%
3 India 243,198,922 14% 29,859,598 1,267,401,849 1.22% 19.19% 17.50% 8.33%
4 Japan 109,252,912 8% 7,668,535 126,999,808 -0.11% 86.03% 1.75% 3.74%
5 Brazil 107,822,831 7% 6,884,333 202,033,670 0.83% 53.37% 2.79% 3.69%
6 Russia 84,437,793 10% 7,494,536 142,467,651 -0.26% 59.27% 1.97% 2.89%
<=X : internetlivestats.com, 20144 >
Lt 2 AEHA AE eI+
= Z{AIOF JE QIE Y AFE SE =Rl Aat, 01440](54%) H-3(46%) 20t 8% =2 Hlg=
LHEFE.
60% - 54%
50% - 46%
40%
30% -
20% -
10% -
0% - T
Of A}
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= 20143 128 7|, 16~24M Q17 5 92%, 25~34K4 Q17 5 90%, 35~444 Q1T =
82%, 45~54 M| QI & 53%, 55M| O|&f QI+ & 69%7F QIHUIE AH8St= A2 =

LIEFE.
16-24 92%
25-34 90%
35-44 B2%
45-54 63%
55+ G9%
0% 10% 20% 30% 40% 50% 60% 70% 50% 90% 100%
Share of respondents

<ZX : Statista, 20144 >
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CIHU S &S0, oF 1~3A|7F 713 QIEHUHE AtE5t= A= = QlE.
" Russia " Moscow
Every dav/Al 12y T
R B =
Couple times 3 week TR 15
P 1

. B 5
Around one time a week =Y

2-3 times a month =:

Around one time a month  !1

<]
Less then 1 time a month Illi
Never . 32
P 20

<EX : levada.ru, 20144 >
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Social networks IR 46
News -}
Entertainment I 20
Search for movies/Watch movies [ 26
Search/Listen to the music I
To learn recent news NN 20
To buy stuff I 13
Search for a book/Read a book | 15
Other N
[ do not use Internet INEGEG_-_—_——SS—— ::

<=X : moonlighthk.com, 2014 >
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« TA ZHE AU AREAE &, 18-24M AHLHIE 45% 2 7HY B2 HlES KX

Russian Mobile Internet users - age
distribution

12-17 years old
18 - 24 years old 45%
25 - 34 years old

35- 44 years old

46+ years old

<ZX : moonlighthk.com, 20144 >
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» 20144 J}A HEE 01 =G AFO|E= Yandexru@ 2 LIEIG O, O 2

Mail.ru, VK, 212 59| 92 L}E}L.

1 Yandex.ru 58.8%
2 Mail.ru 57.5%
3 VK 52.5%
4 Google 45.6%
5 Youtube 43.4%
6 Odnoklassniki.ru 40.3%
7 Wikipedia 28.5%
8 Abito.ru 26.7%
9 Facebook 22.5%
10 Aliexpress 15.9%

<EX : TNS, 20144 >
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7AZH 17202 LEH.

rlo

Time spent by users on Yandex {(hours per month)

Yachi i Mty T
8:24 -
712 -

’ o 7:17
6:00 6:40 6:37 6:25

P 5:42 6:12
3:36

224 -
112 -

0:00 ‘ , . ]
2009 2010 2011 2012 2013 2014

Wctousmk: gemiusAudience, 18+ ‘Ehi Gemlus
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= 2014, 2 HHEIA0 OjY YHSte A0 TH| ALEXL H[E2 30%0|0,

= -H~

7 1~28] HERHE 15%, 5 18] HaAHs 6%2 LIEH.

g Moscow, 2014 g Russia, 2014 Russia, 2011
I 34
Every day/Almost every day * 30
_ E—— 19
Couple times a week I 15
10

. . —
Approximately one time a week pm 6 :
7

. m

2-3 times a month 3

F]

1

Approximetely one time a month 11
Il
Less than one time a month -23
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= 55M| O|A&to] QI E 17%TH0| AMHEQIE 0|88t

Social networking site use by age group (%, Russia, March 2014)
m Use ® Do not use
93

83 20

18-24 years old 25-39 years old 40-54 years old 55 years and older

<ZEX :levada.ru, 20144 32>
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AVERAGE DAILY USE
OF THE INTERNET
VIAAPC OR TABLET
(INTERNET USERS)

4UH 47M

We Are Social « Scurce Globad'Webindex. O 2014 Base

!

AVERAGE DAILY USE
OF THE INTERNET VIA A
MOBILE PHONE [MOBILE
INTERNET USERS)

AVERAGE DAILY USE
OF SOCIAL MEDIA
VIA ANY DEVICE
(SOCIAL MEDIA USERS)
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2A|7H 38202 LIEHL.

AVERAGE DAILY

TELEVISION VIEWING

TIME (INTERNET USERS
WHO WATCH TV)

H29M

iwearesocialsg « 240

<ZX : We are social, 2015 >
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= HA|OF AFEXIEE Vkontakte(28%)E 712 GiO| AFESIH, O HE
Odnoklassniki(24%), Facebook(18%)2| =AM Z LtE}L.

[m

ODNOKLASSNIKI

FACEBOOK

GOOGLE+

SKYPE

TWITTER

INSTAGRAM

VIBER

WHATSAPP

LINKEDIN

We Are Social - Sowrce GlobadWabindex. Qi 2014 _Figure réprasent percantoge of e il nationd popuafion using the platicem in e past mers iwearesocialsg « 24%
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